National Organization Overview
Marketing Education Resource Center (MarkED)

A*S*K Business Institute
DECA
Related Secondary Technical Program Areas:
 Marketing/Retailing
Introduction – The following is a summary of data collected from the websites of these organizations. It is not intended to be a comprehensive review on all aspects of the major topics presented. Specific website sub-links are provided for access to more detailed information. It is important to note that organizations do not always provide all of the most current data available on their websites. Direct contact with the appropriate organization’s staff members is necessary to ensure that the most current and comprehensive information has been obtained.
National Organizations 
· Marketing Education Resource Center (MarkED) – http://www.mark-ed.org/
· A*S*K Business Institute – http://www.askinstitute.org/
· DECA – http://www.deca.org/index.html
Descriptors 

Marketing Education Resource Center (MarkED) – Established in 1971, the Marketing Education Resource Center (MarkED) is a non-profit organization incorporated in the state of Ohio. MarkED is organized as a consortium of 40 state education departments and other organizations. The mission of the MarkED is to support education for and about marketing including – 
· Curriculum Development – to develop, disseminate, and evaluate marketing and marketing-related 



curricula.
· Professional Development – to develop, deliver, and evaluate professional activities for those 



involved in education related to marketing.
· Advocacy of Marketing Education – to communicate data and relevant information regarding the 



value of Marketing Education to students.
A*S*K Business Institute – The Institute for the Assessment of Skills and Knowledge for Business (A*S*K Business Institute) is a joint initiative of DECA and MarkED. It operates as a quasi-independent agency providing objective, industry-based proof of learning for students of business. A*S*K exams and certificates are based on performance indicators derived from MarkED’s continuing research of the business community. The Institute is administered by MarkED with guidance from a variety of public and private organizations nationwide.
DECA – The mission of DECA, Inc. is to enhance the co-curricular education of students with interest in marketing, management, and entrepreneurship. DECA helps students to develop skills and competence for marketing careers, to build self-esteem, to experience leadership and to practice community service. Programs and activities are tailored to the specific career interest of students and include technical skills, basic scholastic and communication skills, human relations and employability skills, with a strong emphasis on economics and free enterprise. DECA is committed to the advocacy of marketing education and the growth of business/education partnerships. High School Division – http://www.deca.org/hsd.html
1.
National Program Skill Standards 
Program Standards – 2005 National Standards for Business Administration: Marketing 
Note: MarkED and the National Business Education Association (NBEA) are currently working to develop a single national skill standard for Marketing. 

The Business Administration: Marketing – National Standards for Marketing Management, 

Entrepreneurship and Business Administration Final Report contains a comprehensive listing of both 

Business Administration Core and Marketing Core Performance Indicators. 
For the complete Final Report access – http://www.mark-ed.com/curricul/2_Standards_05_Final_Report_web.pdf
The driving force for curriculum identification and development in the National Marketing Education

Standards 2005 is based on the input from industry representatives. These experts currently utilize the

skills that career and technical education students need for success in their careers and for further

education in business. 
The U.S. Department of Education’s Office of Vocational and Adult Education in 2001 identified 16 broad, occupational groupings known as career clusters to address all career possibilities. Career opportunities in four clusters are closely related in that they require a common base of core

business skills that incorporates the Marketing Education foundations and addresses business functions.
These clusters include - 1) Business, Management, and Administration; 2) Finance; 3) Hospitality and Tourism; 4) Marketing, Sales, and Service. Viewed together, these clusters represent a comprehensive Business Administration model supported by a set of core business concepts with specialized skills and concepts for each of the four career clusters that might be viewed as majors within the total business curriculum. This approach is consistent with that utilized in colleges.

The Marketing Education curricular structure now consists of a broadly based business core, a marketing core based on six marketing functions—distribution, marketing-information mgmt., pricing, promotion, product/service management, and selling—marketing pathways, and marketing specialties. The former financing function is now addressed in the business core as financial analysis. Therefore, the National Marketing Education Standards 2005 align with the States’ Career Clusters Initiative.

2.
Program Accreditation/Certification – MarkED/A*S*K Institute do not offer program accreditation.
3.
National Technical Certifications 
The A*S*K Business Institute provides an industry-based certificate program based on extensive research of industry practice and formal validation by business practitioners. Each A*S*K certificate is based on well-documented performance indicators that define skills and requisite knowledge required for success in the business community. Specifically, A*S*K Institute will:

· Administer business-validated assessments nationwide 

· Identify those individuals who meet business-validated standards 

· Document achievement 

· Connect high-achieving students with business partners 

· Encourage articulation of high school and college curricula 

A.
Certification Areas
Fundamental Concepts of Business and Marketing
 – (also available through NOCTI)
Advanced Concepts of Business and Marketing
B.
Test Overviews
A*S*K Institute – All A*S*K exams are based on industry-validated performance indicators. 
Performance indicators are organized into content areas and assigned to one of five planning levels – 
(
Prerequisite (entry)

(
Career-Sustaining

(
Specialist 

(
Supervisory 

(
Manager/Entrepreneur 

1. 
Fundamental Concepts of Business & Marketing Exam 
Level: Career-Sustaining

Questions: 100 multiple-choice

Content specifications (projected, approximate percentages):
Business Administration: 20%


Economics: 15% 








Product Management: 5%
Communications: 15%






Financing: 5%










Professional Development: 10%
Distribution: 10% 









Marketing-Info Mgmt: 5% 


Promotion: 5% 

Selling: 10% 

Specific Performance Indicators – http://www.askinstitute.org/Exam%201%20(fundamental)%20PI.doc
2.
Advanced Concepts of Business & Marketing Exam
Level: Specialist

Questions: 125 multiple-choice

Content specifications (projected, approximate percentages):
Business Administration: 15%


Financing: 5%











Professional Dev: 5%

Communications: 10%






Marketing-Info Mgmt: 10%


Promotion: 10%

Distribution: 10% 









Pricing: 5%  











Selling: 10%
Economics: 15% 










Product Management: 5%








Specific Performance Indicators – http://www.askinstitute.org/Exam%202%20(advanced)%20PI.doc
Any school or other organization may offer A*S*K exams. Exams may be administered at any time in any location with Internet access. Sites must agree to specific procedures. 
Establishing a Local Testing Site – http://www.askinstitute.org/Establish%20Local%20Sites.htm
Note: All training available online as part of Site Registration fee.  

(

Passing Score for both Fundamental and Advanced Exams is 80%.
(

Recognition of high-achieving examinees, including file letters, web-based profile (optional), 
press release(s), and other appropriate documentation of achievement for use in personal 

portfolios and other job/college application materials. 
NOCTI Option for Fundamental Concepts of Business & Marketing Exam
The National Occupational Competency Testing Institute (NOCTI) is a leading provider of high-quality occupational competency assessment products and services to secondary and post-secondary educational institutions in the United States and around the world. NOCTI provides over 170 standardized technical assessments in a variety of occupational fields. NOCTI’s services include job and task analysis, test development, written and performance assessments delivered in both online and hard copy format, scoring services, and specialized reporting. These products and services are built upon nationally validated, workplace-based standards.  http://www.nocti.org/
NOCTI has entered into a partnership with the A*S*K Institute, which is a joint initiative of MarkED and DECA. NOCTI will be offering the A*S*K assessment for Fundamental Concepts of Business and Marketing through the NOCTI online testing system. 
The recognition package is offered through the A*S*K Institute, and the cost is included in the price of the test, even if the assessment is taken through NOCTI. Students may register via the online recognition registration form found at www.ASKInstitute.org under the High Achievers Recognition button on the home page. Students qualify for the recognition package only if their exam score meets or exceeds the pre-determined standard. 
Core & Critical Competency List – http://www.nocti.org/PDFs/Core%20&%20Critical%20Competencies.pdf
C.
Test Formats
A*S*K Institute or NOCTI – online format for administration, scoring, and reporting.
D.
Test Fees 
A*S*K Business Institute 

Site Registration Fee
$100/calendar quarter (plus balance of quarter during which purchase is made), or $250/year. (For example, a one-quarter registration purchased in February would cover the balance of February and March, plus the complete calendar quarter of April-June.) 

Individual Exam Fees

Pricing for exam credits is based on quantity purchased on a single purchase order or single pre-payment for any combination of exams for administration any time the site is active.
	Quantity
	Cost Each

	1–5
	$25.00

	6–24
	$19.00

	25–99 
	$16.00

	100–199
	$15.00

	200–499
	$14.00

	> 499
	Call


All A*S*K Business Institute purchases must be made through MarkED. Full detailed fee information – http://www.askinstitute.org/Fees_costs.htm
Certificate and Recognition – For examinees who meet standard, all elements of the recognition package are included at no additional cost if advance registration is completed prior to the exam.
NOCTI Option

	Test Title
	Fundamental Concepts of Business & Marketing – 7490 Test Code

	Cost
	$20.00 per student (Minimum on order quantities of 5.)

	Components
	Multiple Choice Component Only

	Delivery Mode
	( If ordered through NOCTI, online only.

( Assessments must be administered in the same environment as other 
  NOCTI assessments.

( Administration materials will be provided to users of the assessments.

  Modifications will be made to existing materials if necessary.

	Reporting Options
	( Standard Reporting to include immediate individual results upon  

  completion of the test and the following hard copy reports:

( Test Coordinator Report

( Comparative Report

( Individual Reports


E.
Test Preparation Resources
No specific materials such as sample tests available at this time. 
F.
Certification Term
This type of certification is specifically designed for an academic setting and there is no applicable certification term.
4.
Curriculum Related 
A.
MarkED is working on correlations between the new 2005 National Standards for Business 
Administration: Marketing and each of the primary textbooks offered by Glencoe, Goodheart-Willcox, South-Western/Thomson, and for LAP modules 2000 or newer.

Access → http://www.mark-ed.org/ → Click on any of the following in list on left side of webpage for information and resources: Curriculum/Std.; Teaching Ideas; Software Updates
5.
Contact Information
Marketing Education Resource Center

1375 King Avenue

PO 12279

Columbus, OH 43212

Phone: 614.486.6708

Fax: 614.486.1819

A*S*K Institute is administered by the MarkED/
Career Paths Center. Our mailing address is:

MarkED/Career Paths Center

PO Box 12279

Columbus, OH  43212

Phone: 614.486.6708 x220

Fax: 614.486.1819



DECA Inc. 



1908 Association Drive 



Reston, VA 20191 



Phone: (703) 860-5000 



Fax: (703) 860-4013
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